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CONFERENCE REPORT
Date: November 2, 2001 Subject: Conference Call
Present: for WCBS-FM- Lance Delaney & Julio Arriaga; for Alice Travel-Jerry Davis; for
AdLab Media- Barry Cohen

Both parties agreed to the need for the call as the result of a failed client promotion 011 the
station. Alice Travel had bought advertising to support a personality-hosted trip. The hip
had little response; the promotion was severely impacted by the events 01'911 I. The poor
participation would not generate enough revenue to cover the cost of the advertising.

At the start of the call, CBS informed the client that Dal1 Daniel was unwilling to host the
trip. The client indicated that this would result in further cancellations from the already
small number of people that had booked, since people go on these trips to be with the
personalities. Furthermore, this would force Alice Travel to incur still more expense by
either offering further price reducations or accommodation upgrades, as compensation for
Dan Daniel not hosting the trip. Alice Travel indicated still another complication--if the
travel agency decided not to run the trip, the people booked were in the cruise line's
penalty period This would result in Alice Travel having to refimd deposits at their
expense.

Alice Travel proposed I'lll1ning another trip in 2002; CBS suggested a possible tie-in to a
station remote broadcast in Florida. Alice Travel agreed in principal to committing to a
2002 paid advel1ising schedule, if they could find an appropriate trip for the CBS-FM
audience. However, the client wa,s emphatic that they could 'not in good conscience be
expected to pay for the first schedule, oased on the failure of the station and tile
personality to deliver results. CBS agreed to a make-good schedule early iri 2002.

~o. 01 COpiell rec'd CJ
LlstABCoE ~--
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.~hc::; haveJ
277 Fairfield Road SUllC 218
Fairfield, Now Jersey 07004

JaunalY 15, 2002

Amount
$15,00000
$15,00000

Dear Mr DavIS
We have been ill wutact WIth vour cowp.:wy regarcbng a P~L Juc baJaJ:1CI.: (Ii $30)000.00 T1us balance represents an
arnc provided by WCBS-FM faT ti,e mYOlCCS U1dlcatoo below.

Qient Date
Oldies Cnus. 0812710 I
Oldies Cnuse 09130/01

TOTAL ~30 000 no
M you can apprecIate, we have been both paoem and .coopcrdtivc We can no longer continue:: to hold the ba!a.nce
open. Apparent avoIdance "ill no longer be accepted or toler.ted Tb.eIefoTc, tfwe do not receive full payment on
Thursday January t 7, 2002 by II AM After that dote and time what<.>VeT f1exiblltty we may ha"" regardtng payment
mangc:ments will he extremely limited We then "ill take further steps to protect Our interest. ConsideT thi' the last
commullIcation you WIll receIve from WCBS·FM regarding the past due amount of $30,00000 Ag=y conunission
has been negated because, We have not been p3.ld wltbm. ow terms:. Infinity Broadcastmg has a joint and severa.!
liabIlity clause wlucb mean. 'pecJ1;eally, we hold all p3Ttles liahle until we are paid
If payment is not received. by the deadline stated nbo\'e. tht: additional following actions will be taken:

I. Reforring your company to legal,mtlJ.ortues.
2. Noofying all Vmcom Inc Properties of yo", mahiIity tD meet obbgatiaD' regardmg airumc.
3 Noufy all crerlit reporting bmeaus of Ahce Travel delinquent and derogatory credit history ....vith

Vlacom Inc./Inflmty
\Vc slllccrcly hope that thesl;: steps \VlJlllot be necessary) and antIcipate your prompt response regazding t1u.s IDiJ.tter.

TIlE DEADLINE FOR YOUR PAYMENT IS JANUARY 17, 2002 llAM.

PLEASE REMIT TO;

Smccrely.

~~~'i~
Henry J MalJoy Jr.
WCBS·FM Bu,mess Manager
(2l2l846-5167

WCBS-FM
1515 Bmadway 40'" FlT
New York City, New York 10036

.;c. Lonce Delancy Sales Mgr WeBS- F~I

Jubo Arnago. Account Exccuuvc \VCBS~Fl\f

Abshia Reaves AccoWlts Receivable SupelvLsol WeBS-I'!'>!
Harvey, Scott & St ClIOrles Charles BOltlno CEO
Viacom LJl1gatlon Department



JanUilI' 16. 2002
Mr H~m~' J Mallo~. Jr. WCBS-FM Busllless Mgr.
1515 Broadway 40th 11
Ne" York. NY 10036

Dear Mr. Mallo~

Our dienl. Alice Trovel Inc. Ilas fomnrded a COP) of~our letler to them. doted Jam,"~ J5. 2002. Se, ernl

pomts bear mcntIOning.

I Our order lor the air schedule on behalf of thiS client was placed WIth expliclllanguage that the schedule
was contingent upon Dan Daniel hosting the listener trip. (See 0/11' aI/ached insertion order) TIle order
\\os accepted and placed: those terms ,yere never questioned.

2. TIle schedule performcd poorl~. generating far Icss response than the statIOn. the agenc' or the chent
c,pected. TIie troged) of September II then stopped any and all activit)'.

j On No' cmbcr 2. 200 L the chent the ad agency and radio station representatives Iicld a conference call to
Slrategize how to resolve tlie failed promotion. (See enclosed ('onterence Report.) The wlderstanding and
agreement we made was Ihat the station would run a make-good schedule hosted by a CBS-FM
personality; the client would tll' to find an acceptable make-good trip and the client would pay for the
2002 schedule--not for the failed schedule.

~. The client has been attempting to fmd acceptable replacement product, and we have had eontllluing
dialogue with the Sales Dept. Last week. the Business Office first called the ad agency. contesting the above.
demanding payment and insisting upon contacting Ule client. Our understanding is U,at the client was out of
tOwn when the lirst call was placed by t.he Business Office. out sick Monday, 1/14/02 and only spoke to
,our omce the day your letter was wTitten--hardly uncooperatIve. Your deadline to our chent is therefore
grossly unreasonablc.

:' As IS standard in our mdUSll). AdLab Medra Communications. LLC practices sequential liability We arc
obligated to pay stations to the extent that we have bccn paid by the client. Ou,' order was placed "in care
of" and credit is supplied on each and every client we place on each and evel)' station. We are not liable
for schedules that promote our dients t businesses. We have an excellent track record ofpaymenl to mdio
stations. nation\\ idc_ We pride QUfscl\'cs on bringing good clients to your's tmd other stations.

Wc recommend that the WCBS-FM Sales Dept. and the Business Office confer and that boUl departments
ogree to make satisfacto~' restitution to our client, as originally promised.

Smeereh.
(~l-'1..::( '.P /f':~ .~.

Barry Cohen
cc Julio Arriaga & Lance Delancy. WCBS-FM

Jbrry A Casser. Esq

'-' ! " . d! l' i i



MANAGEMENT I MARKETING I SALES

Radio has to stop sending messages that it is the media's
used car lot

RadiO h:l..~ s~.lIc:d its OW\\ d~;Jlh W.lrr.ll1t by rdy~

illg tOO h~Jvily 011 ql1~lltlt.1tlVl: ;luJi~n(c IllC:L"lre­

tllI:IK We: mcd to diJtifl1,'Utlll our products
um'lUI: aunbtJcC$ wid. unr ~clb.r q~lJ,1it~ti...c. wnl!
our (;lll.1m:l1 ~\ldltlll:t lOY;IIt)', with our ulIltjue

(Qnlml. with our I;XcllL'iv~ CIlIIles "Ilt! ollr 1Il1du­

pltcJtcd Judi\'llce~-Il<ll to mCllllol1 the ItrclIl;lh

or our pc~on.llt1"'"~lld OIlT ~l.nJity 10 !'Ilm.l c,UlI­

P~l!!;lI .1round all .1 dime, You ~C( the ide:!,

The Cireat
Divide
Barry Cohen
b.rry@a;dl=-bcrutlv••c:am

Under The MIcroscope
Don't $hoot the I1l~JlRer,The pmblt.o ll1 IS 1\10111­
a~emclit. OUf sal\,$pcople do what WI: ((';Jill them

to do, WilliI,:' so lI1:1ny r~djo nHlIl:l!::CU t:llk ~uollt

nOIHrndiuQJl;l\ ""VO:IlUl,:. when all :ld;~rtl-\er elr ~1I

a!t~I{y ;lppro;lchcs tlll,:ill with:lll o\lt·af·thc-UOll

id\.'~, dlcy Ic~mlly lhrow it b:ick III the bn.>;

"Tilt;' vn..';l! Dlvid~'" will widen udall:: It ";lr~

low~.Wh~n W~ take tut:.d n..~on~ibllil)' forillo: ~uc­

ct:lS ofCVl'ry r.ltllOC;LI\1)niIP' on our ltatJOlt'. fioll'
~l:lrt 10 flflj~h.dll:ll, ;llld ollly thell. win we n:duce

till:' duml r.m: (\f Oor adv.:rti;crs. EVttYthllll,: WI:
do i'l 1I1ld.:r Ill.: 1l1il;ro;(op\:,.Advcmstn :md a~n­

cIL":' W;l1\l .u:cOlll1ubility. Ilot wlndolV drC15tn~ If

th... dlYp;1tU lh~-y 5elcctl:d will nol ~cca~fully

ddlVl:r IlWlr 1.:I!l-"<:t.lfthL· copy tllLI' ~llbll1lt willuQt

reOll:lle with )'OI'f :IUdlCl\CC, )'lJu Ilo:ed to tell

them Ugly b~bll:~ and Jip:suck on pll./.'i ,\~idl', tho:)'

Will only l1.,:,pen you fOf your WI"'llitlllrllt to

lht'lr W(Cl'S.'l,l1mlw th", flill Ivclghr ofyour ~tlUoll'

rt',q)\1fl,;t"l bcllillli lhl:'lr c:llllpai~l. AdverlUer
1\.1""ltitlll l{ the h,. [IJ !e"ame l;mwth, nO! UIlCOIl_

K10lllbl~ r-~t~· ill'~:J.w~ tll.lt ch3'l~ ~,lv<:t1i~cllllw.lY

from dIe nh:dilllll, RL~lIlt~ dt:tt:rmillc our v:lh.h;.
noc r-,'tlll~ aud Ill)( d~'1lt.111d

Lt:(~ 1-'l:t b.l(k to b:J.,jn;

Slart 1>y n:_cn~illCCrlll~ YCltlr ,.,I"s ll,~etillb".

[tI.'SIHIl:CI tt.e old trll'(!.Jllt!.true hc~t prll(lIeO

For C,'l:J11lplc. build ill tllJt I,:KlLlp Utalll~tOTll1il1&

se.'ion whcn' eJch perloll thro...., Ollt '" Ch,lUl.'llgo:

tht}"re (,cll1~ WIth J dicllt and cvnyonc (011­

tri!mto:s iul:'ls ;lld SoIUt!olll. H:l.vc 11 :l:l.lopcnoll
takc Ill_IS 11Ii llUlO 10 review a m:wbook orCD

elm will hdll improve eYCr')'(IIlC·S 'klUs.
R",foo;us on !!'Sulu. GCI Iho~t: diL'llt 1t:.~tilnOlll­

:II !cttCl'!i, pult ~UCC~M ~torn::l from tI",: RAB and

p~m Iho:mlO your diemt. Show your prosp('c~

Ih~ a,·IU.,1 pllt, ofconl.~O:l'trt'-;<. UnnS them pho.

U).~ or th.. l'ro\VJ~ tl1.1t ~hO'o"'eu lip :It y.:Jllr l:m

chl:11t or 11;1tlOl1 promo!lollli evellt. \Vl1cll you
brlllJ!: III (he tr.lll1l:n :lIId COIl'lU!t;IlIU,'IlVIIt! y<>llr

lllO.U ~k ...ptit·~1 p~pcc~, aloll!: with YOllr IllOSt
lUcc,,,,,,fvl dlellu, Encoul"Ilb"" th~' ~keplics to alTer

up llH.:ir i:f\"Jle'lt llurkctllll; dllllleng~',l ;md JIll'lle

till.' !:R)tIP [lJ hdp wlvt: {h~n1. COlttJgiom
ellthusbsru ~dl~ 011 tht, arrW:lVl's ~I w'O'll a~ ofT

TIllS I~ how :,J\'crti...er~ md n!tcndt~ w.lIlt to

bc· <u1J, A; IOIl\;.;1{ w\:, (OIllIIl\1e to 1l-'lIUre the

I','t;l( ,hVlt!L· 1I"'''""..-n how'll" lItt' IdtiOj; r:tdlQ
;mt! how peollk' fl:~lIy \V,lllt 10 buy r.lclio, we will

ellllUllll~' ro I;xpeth:m:e do:dllllll(l: rt'Vl;l1l1C.

WIl,ll' it II eo~tl\l~ YOll~ 'M~

a.",,!, O,IiCIl ;$ 1Jl'11l'1,el/l.~ mellliorr ,1/1.1Lttll ,'\.:a/l"
Ctl/UlIlIIl,imti/JUJ III CJ,'fiI''', NJ,. ,I "liIrfl,' .lit.:"
,t:erlltylJ'fl''/IItth'll Iwnl~mJ" HlJ I~",k "10 I·~~'r.' f,1

~f1'" (IJ, 'lII ..1,1 c..r1l11ol!~ll" 1I,~ {~'''' II!'" ," "
Ir,lllIrll,\' Ir,.. r III Iflr flI,/ic' illlt,m~'.

Hdqvist ProdUCtillns {oumJer Jr{{rey
Ikdquist cOrl bf! tf!tJdrf!d O! 641·472­

670B or jf!(frey@het!qui5!.com.

IWlmllonCl m:lde, ill 1'IImllmbr.Jn~,

YCl1l don't hilve to ,~dmOll! th;m

live or 20 minut~5 of tonc!ntr.Jl~d

wt.Ung: putling th~ pen to pDper, lind

no\ 5loppin!l, slmPY wriling just 10 gill

th~ flow of wom:: gtling.

J<eep your d~ily writing in a SIIf~

p!/I~e, 0fi<:Jni;ttd by !:t.lbject, rc.>ady for

rotdl:val when you nued an Idea wrler

Ilr ,J WillY to break wnll'r's bhxk.

Illell! in :llollg:-Itrlll pbn~Yol1 ~tl b:lr:k what)luu
~lVt Ollt, l"ldio h~~ 10 'ItOp sClldilli= the 11l"'1l:J~

th,lt \\.... :I,': the llKtlU'~ mtd C~t lo[

TWl"lltl" ·ci\,!Jlt y,,':lN :11;:0, wilen I ~tlrrlld my

millo ",Ic'. C;lR't'r. v.\· \\Wl' wl1\lht the coumhJ­

tlYL' ldt \\'e w<:~ lll\~n:: tu ~olYL' Ihl' dlrnt'S prob­
1"'111\, 110~ to illo"'e ollr ~f,lt101I'S IIlvcntury,
IJromotlollalll!o::lS and r:reati...<, C(\PY :llld produc­
tion IWN ourucck llllr.lde;nUI':O~-Pl:r-POllJlS,

gro~mtll:W:poinu :mt! I;ro~~ 1I11pR1.,iOllS.
Hen: i$ .1 little-known 1\:'<.:n.-t-lbty ltilt ~l'I:'.

YL".tllt: Col15ohd~uOll lllind·'\oIt h,\' trnll.UQ"llcd

ollr prudllf I1\tll ;l commodity. AtlVl,'rtm:r.~ ~lId

;1!;.",IlI:I.,., drlll't blly ~'O\lr ~t3Iioll'~ brJlItbl\g--t;h~'Y

bUy;l1l ~ll'lllYl1lotl" ~llIorrhous blllb of:lIl ~lItli~

el1cc lltlllbcr. UtI! t1ul "ppm,KIt l:S Il1hcfl:lIfly
"'10111:.A ·ltlllllt~· U not .111111111tC L' lIOt ~ lllilltlte,

1)0"'5 d,e JLi"'e1tl~cr walJt bo,h~'$ or bu\"Cf'!;'

PfiKtltl! wrtlinlJ your pll!(l:S from 1m.

fl2rent poln1.5 of vittW. ill,t JS you write
comml!tClaJ$ for d;rrc:rlll"lt "udltnct'$.

Thl! pwp0Je of thll eXl!rcise is 10

5tnl'lgthen your cn!l1live musc\l!s. Tho

inspirations can come from ;anywhere:
your hulth.thewt'athllr• .lIn ldl!.l thlill

Clime to you in Ihlll shoWl!r, something

you illVI' In thlll nwdi." il comment

arketll1g tlle.ms :u'j~1I11g th~ W:ty you sell (:md/or move
goods :lI1d servIces through a dlstnblltlOn system to the

m end lIse:r) witb the: 'V3y )Ollr customers buy." I after that
ddinllloll ill the tim c!JJpter of my book" 10 Ways to
Screw Up all Ad CJ11\Pllgl1." • The I<ldio coml\lunity
S~1l5. it does not lll=trket.T.>lby we have it bugt: dl1connect

between the wny rnd.io sells itS product and the wny lt~ COllSllll1Crs-advertiscrs
aud agencles-need i'llld wallt [0 blly it.

L~'(s t'X;tmillr tQda.y~ typiL'lIl radIO s:lk" 011. It
gvc~ 5(lm~,thlll!t Jill.: thi.L; Wil!10UI "''''ell :I,<KIllIt tht:

pro~p"<.t .,bout h~ Qr her t.'q.;"'t, th~ 5.'lIt.."PIlr.lOIJ
IlIlllledi.ndy launclld IntO :I di~lnbe lIb\1111 how
'''I"lI of tilt ~tation:. ~lldlO::lICt: l~ age'\ 25-5-1..
How do ~'Oll know I dUlI't W:lllt your 5S+ :ludl.
cue",' (Stl1l1t· of U~ 1ctllally do.) N ..:xt COIll(l th~

~Id o:xcu~o:: lor ~ ~l:l(io" pn:1t'lll:1tion, ItmaUy a
C11111L-J Po\~rl'olilt.

It K\'IS wllr:<e
You W.Ult a r'RJpo~11' HC'r~ i~ th~ P:l(k;lf:,~ of

!he w!;"o::k. \~lo~ }'f:t. 1I0\\' tll;lf IV\." hav<, your

phtme number 31ld }"Ollr e~m;Lil adJn",', w.:·re
gOt11~ to bombard yo~, IVIth our"ollo::-J,IY :l.lle,"
(very 11lOlltll, (A.~ if e\Il:ryIlllC' will Just dmp \\'h:lt~

eYC'r lhey'n: doillg to dllilb ~U OYCr It.)

!1m.! yOll·n.' wQntlcnng why people think of

pdio ~~ :I qUick fix, msto:"d uf:l l:L-y. onvlIlg d,'~

Good r.Jdlo writet5 or!! good 5tory­

telll!r$. Try SPI!f1d1ng thl: ftve 10 2.0 mIn·

UI" VlIU haVll! slIluid, to do your writ·

''''9 ."d> d"V to <;•..,t", J dIH"'!l!nl kind

01 story.' i;J dr.ImlI, spom slary, adw:n­
tIM'\:, hultlQr IIlpxl!, ....hlmlly or fuiryt~h..,

Try writing a lil'llt pW$On lKl:Ount,.l

ttird pllrson ilCCOIHTt.., nllW!l ;tory. TIle

Pll5~bjllti6 lUI:' limon tntlu5,

THE 50-SECOND COPYWRITER
Writers' Daily Exercises
By Jeffrey Hnlqulst

-B~rryCohen

'Wnenwe
take total
responsibility
for tI1e
success of
every radio
campaign on
our stations,
from start to
finish. then.
and only'
then. WIll we
reduce the
churn rate
of our
adverti5ers~'



TAPS.CAl\t
NEW YORK

FALL 2006 ARBlTRON METRO Survey Area

M-SU6A-12M
ADULTS 25-54 --- Population/Sample:7,917,100/6,583

Stations.Ranked by: AVERAGE PERSONS

RankiRep-!!!!'

AVERAGE AVG AVG cUME CUME TSL
STATIONS FORMAT PERSONS RTG SHR PERSONS RTG (QH)

."'1 WL1W-FM SollAC 96,400 1.2% 7.6% 1,401,200 17.7% 34.7
2 WSKQ-FM Spanish CHR 77,200 1.0% 6.1% 795,400 10.0% 48.9
3 WBLS-FM Urban AC 71,300 0.9% 5.6% 852,800 10.8% 42.1
4WPAT-FM Romantica 68,500 0.9% 5.4% 742,600 9.4% 46.5
5WRKS-FM UrbanAC 60,300 0.8% 4.7% 822,000 10.4% 37.0

'16 WHT2-FM CHR 51,500 0.7% 4.1% 1,277,000 16.1% 20.3
'J7 WAXQ-FM Classic Rock 51,000 0.6% 4.0% 1,011,300 12.8% 25.4
'J8 WKTU-FM Various 42,100 0.5% 3.3% 999,400 12.6% 21.2

9WQCD-FM Smooth Jazz 41,700 0.5% 3.3% 718,500 9.1% 29.3
10 WQHT-FM Dance-CHR 39,200 0.5% 3.1% 729,500 9.2% 27.1
11 WPLJ-FM HotAC 38,200 0.5% 3.0% 991,300 12.5% 19.4
12 WCBS-FM Various 37,300 0.5% 2.9% 822,900 10.4% 22.8
13 WINS News 35,900 0.5% 2.8% 1,230,700 15.5% 14.7
14 WWPR-FM Urban Contemp 35,200 0.4% 2.8% 713,600 9.0% 24.9
15 WFAN Sports 33,400 0.4% 2.6% 681,600 8.6% 24.7
16 WABC Talk 25,300 0.3% 2.0% 379,700 4.8% 33.6
17 WNEW-FM AC 23,500 0.3% 1.9% 614,000 7.8% 19.3
18 WFNY-FM Talk 20,200 0.3% 1.6% 458,600 5.8% 22.2
19 WCBS News 18,100 0.2% 1.4% 654,500 8.3% 13.9
20 WADO Sp News Talk 16,700 0.2"10 1.3% 225,400 2.8% 37.3
tie WCAA-FM Various 16,700 0.2% 1.3% 372,600 4.7% 22.6
22 WALK·FM AC - 15,200 0.2% 1.2% 221,400 2.8% 34.6-
23 WKXW-FM Talk 11,700 0.1% 0.9% .246,800 3.1% 23.9
24 WEPN Sports 11,600 0;1% 0.9% 338,300 4.3% 17.3
25 WQXR·FM Classical 10,600 0.1% 0.8% 243,800 3.1% 21.9
26 WBAB-FM Rock 9,700 0.1% 0.8% 224,700 2.8% 21.8
27 WBLI-FM CHR 9,600 0.1% 0.8% 212,500 2.7% 22.8
28 WKJY-FM AC 8,200 0.1% 0.6% 163,100 2.1% 25.3
29 WWRL Talk 7,700 0.1% 0.6% 106,400 1.3% 36.5
30 WOR Talk 7,300 0.1% 0.6% 179,600 2.3% 20.5
31 WAWZ-FM RelJContemp 6,700 0.1% 0.5% 110,500 1.4% 30.6
32 WDHA-FM Rock 6,600 0.1% 0.5% 139,90D 1.8% 23.8
tieWHUD-FM AC 6,600 0.1% 0.5% 111,500 1.4% 29.8
34WBZQ-FM Oldies 5,400 0.1% OA% 99,700 1.3% 27.3
35WLlB Various 5,100 0.1% 0.4% 58,000 0.7% 44.3
36WMGQ-FM AC 4,400 0.1% 0.3% 76,300 1.0% 29.1
37WBBR Business News 3,900 0.0% 0.3% 127,000 1.6% 15.5
38 WHLI Adult Standards . 900 0.0% 0.1% 10,40D 0.1% .. 31.5

MARKET LEVEL: 1269700 16.0% 7489400 94.6% 85.4
.

No!s: Aud/eoce estimates have been adjusted !br8CIUII brOlIdcalt schedlllu.WHU (Fall 2006)

Prepared with TAPSCAN vg.6 on 2116/20074:22:20 PM; ~ 2007 Mltron, Inc.
TAPSCANIs. reglstorod mark ofTAPSCANi Inc~, used und.r IIcen.e.
Data@Mltron Inc; Subject to the "mltatlons and restrictions stated in the original report. TAPSCAN
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Good morning, %ceaJ'::,caI1o,,-
u'eS CoI1lecre~ I1JI88,.

My name is Lauri Lebo. Until three weeks ago, I was a newspaper reporter at the York 'DailY'
Record in York, Pa., a community 30 minutes south of here.
I grew up in York County. Today, I live less than a mile from where I was raised. I have been a
journalist for 20 years and have worked at a number of newspapers throughout Pennsylvania.

Ten years ago, I returned home to work at The York Dispatch/Sunday News, where I was
privileged to be part of a team of investigative reporters working to solve two Civil Rights-era
murders. The York Dispatch's reporting played a crucial role in the 2000 arrest of York's mayor
and helped lead to convictions in both killings after three decades. It was my proudest moment
as a journalist, knowing that we helped bring justice to my community. The national media
came for the press conferences and dramatic testimony. But the digging through our town's
history, the poring over 30-year-old records, enduring the threats and tirades of angry men with
dark secrets, and coaxing the time-softened memories from victims' families - that work was
done by the local press.

Three years ago, the owner of our newspaper, Dean Singleton of MediaNews Group, flew in
from Colorado and visited our newsroom. He had just purchased our competitor, the York
Daily Record, and was moving the Sunday operations down the street. Mr. Singleton's people
read the names of 18 journalists. My name was on that list. Clean out your desks, we were told,
because tomorrow morning you will report to work for the competition.

As part of exercising his Department of Justice-approved option in ajoint operating agreement,
what Mr. Singleton did that day was consolidate York's media and gut our newsroom. Then he
shook all our hands before climbing back on his corporate jet to fly home.

I did indeed report for work the next morning at the Daily Record and while I was there, I was
again privileged to report on a story of national interest. I was the lead reporter covering the
first constitutional test case of intelligent design - the idea that life's complexity demands a
guiding hand. Following a six-week trial, which drew media attention from around the world, a
federal judge ruled that the Dover Area School District's intelligent-design policy was
creationism and said teaching it in science class violated the First Amendment.

It was an amazing experience. On the last day of the trial, I stood in front of the courthouse and
was moved by what I saw, the fruits of American ideals and reasoned debate being
demonstrated on these steps.

In my articles, I worked hard to accurately reflect what happened in the courtroom - and not
just pull from my notebook one quote from each side and present the debate as evenly balanced.
Because I believe it is our job, our responsibility, as journalists to sift through the information
and report what is true and place the information in the proper context.

In the book, "The Elements of Journalism," Bill Kovach and Tom Rosenstiel wrote, "Editors
must serve as the protector against debasement of the currency of free expression - words -
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resisting effort by governments, corporations, litigants, lawyers, or any other newsmaker to
mislead or manipulate by labeling lies as truth."

The problem, however, is one of the casualties of media consolidation has been the cutting of
newsroom resources. And this makes it a lot harder to do our jobs as protectors of truth.

There has been much said of citizen journalism, ofbloggers posting information on the Web.
These individuals frequently provide invaluable perspective. But I would like to stress,
someone still has to gather that information. At a time of fantastic and rapid changes in the
presentation of news, I have found information is still, for the most part, gathered by traditional
method - knowing your sources, your community and your subject better than anyone else. It
still means old-fashioned shoe-leather journalism. But media consolidation spells cuts in
resources, which threatens that depth and breadth of knowledge and hinders democracy.

Dr. Kevin Padian, a University of California evolutionary biologist and
paleontologist, and one of the Dover trial's expert witnesses, told me that there is actually a
greater need now for scientific literacy in the media. For better or for worse, the public's
knowledge of science comes primarily from the press.

But the crimping of resources means that all too often science stories are written by reporters
without a background in the field. Stories about domestic disputes or debates at City Hall may
require a "he said, she said" balance. But not all ideas in science are equal. They have to be
tested against other lines of evidence, and they have to use standard methods and approaches in
cach field. But most reporters don't realize that science is not a democratic enterprise.

Consequently, they are unable to recognize fallacies in arguments made by those who might be
pushing a point of view that has been unsubstantiated or even rejected by other research in the
scientific community. Sometimes reporters even present a non-scientific issue - such as
intelligent design - as having more legitimacy than it should. As Padian said, "That reporter is
doing a disservice to readers and actually misrepresenting what science is about."

I have recently left the newspaper to write a book about Dover's battle. I have learned that my
reporter position at the newspaper has been eliminated. So, after several years of already
strident newsroom cuts, there will be one less body to gather the news in York, despite the fact
that MediaNews Group profit margin last year was a healthy 14.8 percent. And the reporters
who remain will have to work that much harder to fill that gap.

There is one other element to my story. A year ago, my father Dean Lebo passed away and left
his family the storefront Christian radio station he owned and operated just across the
Susquehanna River in Shiremanstown.

The station's religious programming features news with an evangelical worldview, by local
people of diverse backgrounds. Does the radio station make a lot of money? No. Does it earn a
profit') Yes. But it's greatest strength is in the voice it gives to people from diverse backgrounds
who might not otherwise be heard.



My father and I disagreed about many things and I'll be honest, I don't always agree with all the
radio station's fundamentalist views. But in the year since his death, I've come to realize that my
father and I shared a passionate ideal - that the free flowing of ideas and an informed citizenry
is imperative to a healthy community.

The diversity of voices is already under attack, more concentrated ownership is not the answer.
This is why preserving the ban on cross-ownership of newspapers and broadcast outlets in the
same market is necessary.

Increasing media consolidation reduces competition, which translates into the cutting of
resources in the interest of feeding short-term corporate profits. This means further media
consolidation would also hinder the kind of investigative reporting that helped solve two Civil­
Rights era murders, and foster a shallow "He said, She said" kind of coverage of complex issues,
but it also would likely silence the opinions of those whose views may be considered to be
outside the mainstream.

I know there are profit-minded individuals who argue the media regulation changes are
necessary. But I don't think you can put a price tag on the First Amendment.
Thank you.


